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Clicks Helping Hand Trust and Novartis donate sanitary towels to 

school children for World Menstrual Hygiene Day 
 

 
Johannesburg, May 28, 2019 : 28 May is globally recognized as Menstrual Health Day 
(MHD).  Under this year’s theme, The Clicks Helping Hand Trust and Novartis have partnered 
to donate re-usable sanitary towels to 1000 school going children in Midrand. The two 
schools, Diepsloot Combined School and Diepsloot Primary in Midrand, will greatly benefit 
from the initiative. 
 
The Clicks Helping Hand Trust has committed to reach 5 000 girls since its inception in 2016. 
 
MHD is a global advocacy platform that brings together the voices and actions of non-profits, 
government agencies, individuals, the private sector and the media to promote good 
menstrual hygiene management for all women and girls. More specifically, MH Day aims to 
address the following:  breaks the silence, raises awareness and changes negative social 
norms around menstrual health management and engages decision-makers to increase the 
political priority and catalyse action for menstrual health management, at global, national and 
local levels. 
 
The South African Human Rights Commission reports that the lack of access to sanitary 
towels not only has adverse effects on school attendance but it also has ripple effects on the 
economic development of communities and countries as a whole. In May 2018, the South 
African government took steps towards easing pressure on women by scrapping value added 
tax on sanitary towels. It is reported that, on average‚ females spend at least R600 a year on 
sanitary towels. 
 
Re-usable sanitary towels have provided an alternative to the high cost of disposable sanitary 
towels, minimizing the cost of purchase as they can be washed with clean water and re-used 
for 3 to 5 years. 
 
Renee Thompson, Manager of the Clicks Helping Hands Trust, says: “While most of the funds 
we raise are spent in Clicks clinics, we could not ignore the dire need in communities for 
sanitary products for girls who would otherwise stay out of school during their menstrual 
cycles. We have encouraged a large number of companies to come on board, collecting 
sanitary products for distribution in the most needy schools in the country.” 
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The Clicks Helping Hand Trust is a registered non-profit organisation that aims to provide 
health education, awareness and support. It provides free wellness services through the 
retailer's clinic network around the country to mothers and babies. 
 
Novartis’ involvement in the initiative is spurred by its corporate responsibility commitment 
which aims to make an important contribution to society through its business..  Sibonile Dube, 
Head of Communications & Public Affairs for Novartis’ Africa Cluster said: ‘As a player in the 
health sector, we are proud to be partners in the distribution of re-usable sanitary towels. 
Novartis collaborates with others to help address some of the world’s greatest health 
challenges. We aim to have a transformational and sustainable impact on finding solutions for 
some of the social challenges in the communities we operate in.. By partnering with the Clicks 
Helping Hands Trust, we hope to see the number of girls in our communities missing school 
due to their menstrual cycle being reduced and eradicated in the near future.”  
 
 
Media that is interested in attending the event can contact Sibonile Dube : Head of 
Communications and Public Affairs on  
 
Globally, MH Day was initiated by the German non-profit, “WASH United” in 2013. WASH 
United is the overall global coordinator of MH Day and acts as its international secretariat. 
 
 
 
Disclaimer 
This press release contains forward-looking statements within the meaning of the United 
States Private Securities Litigation Reform Act of 1995. Forward-looking statements can 
generally be identified by words such as “potential,” “can,” “will,” “plan,” “expect,” “anticipate,” 
“look forward,” “believe,” “committed,” “investigational,” “pipeline,” “launch,” or similar terms, or 
by express or implied discussions regarding potential marketing approvals, new indications or 
labeling for the investigational or approved products described in this press release, or 
regarding potential future revenues from such products. You should not place undue reliance 
on these statements. Such forward-looking statements are based on our current beliefs and 
expectations regarding future events, and are subject to significant known and unknown risks 
and uncertainties. Should one or more of these risks or uncertainties materialize, or should 
underlying assumptions prove incorrect, actual results may vary materially from those set forth 
in the forward-looking statements. There can be no guarantee that the investigational or 
approved products described in this press release will be submitted or approved for sale or for 
any additional indications or labeling in any market, or at any particular time. Nor can there be 
any guarantee that such products will be commercially successful in the future. In particular, 
our expectations regarding such products could be affected by, among other things, the 
uncertainties inherent in research and development, including clinical trial results and 
additional analysis of existing clinical data; regulatory actions or delays or government 
regulation generally; global trends toward health care cost containment, including 
government, payor and general public pricing and reimbursement pressures; our ability to 
obtain or maintain proprietary intellectual property protection; the particular prescribing 
preferences of physicians and patients; general political and economic conditions; safety, 
quality or manufacturing issues; potential or actual data security and data privacy breaches, or 
disruptions of our information technology systems, and other risks and factors referred to in 
Novartis AG’s current Form 20-F on file with the US Securities and Exchange Commission. 
Novartis is providing the information in this press release as of this date and does not 
undertake any obligation to update any forward-looking statements contained in this press 
release as a result of new information, future events or otherwise. 
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About Novartis 
Novartis is reimagining medicine to improve and extend people’s lives. As a leading global 
medicines company, we use innovative science and digital technologies to create 
transformative treatments in areas of great medical need. In our quest to find new medicines, 
we consistently rank among the world’s top companies investing in research and 
development. Novartis products reach more than 750 million people globally and we are 
finding innovative ways to expand access to our latest treatments. About 105 000 people of 
more than 140 nationalities work at Novartis around the world. Find out more at 
www.novartis.com.  
 
Novartis is on Twitter. Sign up to follow @Novartis at http://twitter.com/novartis 
For Novartis multimedia content, please visit www.novartis.com/news/media-library 
For questions about the site or required registration, please contact 
media.relations@novartis.com 
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